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Yes, sometimes.

Yes, a lot.

32% Never.
28%

29%

7%

Other
1%

In last week’s web survey, we asked:

More people are shopping online this holiday 
season than ever before. Do you shop online 
at work? 
We received 411 responses.

This week’s question:

A survey says 83% of U.S. businesses will 
hold a holiday party this year, up from 
68% last year. How about your company?

To respond, visit our site at: 
denverbusinessjournal.com

This poll is not a scientifi c sampling, but off ers a quick view of what read-
ers are thinking.

LETTERS

Let tax cuts lapse or hurt small business?
Let taxes rise for high-income earners

With only a month left until the end of 
the year, our nation is dangerously close 
to the edge of the so-called fi scal cliff 
— the array of tax provisions set to ex-
pire Jan. 1 at the same time that across-
the-board spending cuts start to kick in. 
The economy is slowly recovering. But if 
lawmakers and the president can’t fi nd 
a way to step away from the edge, dire 
consequences will ensue for businesses 
and consumers alike. 

It’s imperative lawmakers take small 
businesses’ needs into account when 
drafting a solution to this problem. 

A group of 15 small-business owners, 
myself included, recently got our chance 
to tell our political leaders what solutions 
would benefi t us the most. On Nov. 27, I 
made the trek from Denver to Washing-
ton, D.C., to meet with President Barack 
Obama and Vice President Joe Biden to 
talk about these issues. 

The best part about the visit? They lis-

tened to what we had to say. And as sea-
soned small-business owners of varied 
industries and backgrounds, we had a 
lot of opinions about what it will take to 
avert the cliff. 

One hotly debated part of this issue is 
whether allowing tax cuts now in place 
for high-income earners to expire would 
hurt small-business job creation. Well, 
I’m a small-business owner, and I don’t 
buy it.

Since my business opened in 1994 
as a two-person operation, Goodbee & 
Associates has grown to become one 
of Colorado’s most successful woman-
owned engineering fi rms. I’m proud to 
say we’ve been involved in nearly every 
major transportation project in the Den-
ver and Front Range region.

As a result of that success, I’m one of 

the few small-business owners in that 
tax bracket politicians are hemming and 
hawing about. And I support letting tax 
cuts for high-income earners expire.

If that surprises you, it shouldn’t. A few 
more percentage points on my personal 
tax rate are not going to drive my busi-
ness decisions in terms of hiring or fi r-
ing. Like other business owners, I make 
those choices based on demand for my 
business’s services. 

Much more important than extending 
tax cuts on high-income earners is en-
suring cuts on the middle class don’t ex-
pire. If metro Denver and the local com-
munity have less disposable income, 
which translates into uncertainty and 
fi scal challenges, you better believe that 
would affect my hiring decisions. 

The truth is, only 3 percent of this 
country’s 28 million small-business own-
ers are in the top brackets. Coupling that 
with the fact that entrepreneurs who do 
earn enough to be up there realize that 
personal tax rates don’t govern hiring 
decisions, you shouldn’t be shocked to 
hear that the majority of small-business 
owners feel the same way I do and sup-
port letting the cuts expire. 

That’s according to national opinion 
polling from Small Business Majority, 
which also found nearly eight in 10 en-
trepreneurs are aware of the fi scal cliff 
— and they’re concerned. 

To ensure our economic recovery con-
tinues, it’s far more important and eco-
nomically prudent to pursue tax policies 
benefi ting the majority of small busi-
nesses rather than only a few. 

And it’s also important to come up with 
wise spending cuts rather than unwieldy 
ones. More than three-quarters of entre-
preneurs are worried about infrastruc-
ture cuts, for example. As an engineer, 
infrastructure cuts would be disastrous 
for my business and our nation’s fl our-
ishing transportation industry.

The bottom line is that in their fi scal 
cliff negotiations, lawmakers must reach 
across the aisle and work together for the 
good of the majority of small businesses 
and Americans, not a select few. We’ve 
seen them do it before, and they can do 
it again. 

Lisa Goodbee
Goodbee & Associates, Centennial

member of Small Business Majority’s Network Council 

Tax hikes would hurt small business
As wrangling in Washington contin-

ues over the fi scal cliff, the numerous 
dangers for small business on the other 
side of the cliff are coming into focus. 

Smaller companies, which are by far 
the largest drivers of economic growth 
and job creation across the country, are 
deeply troubled by the massive menu of 
sharp tax hikes that await us in January 
if Congress and the president don’t get 
their acts together. 

For example, the tax rate on dividends 
is scheduled to soar by 164 percent, and 
while some may think that this sharp 
hike affects only the wealthy, they’re 
wrong. 

This isn’t a Wall Street issue; it’s a Main 
Street issue. 

Many Coloradans, including many 
National Federation of Independent 
Business members, count on extra in-
come from dividend investments. These 
middle-class men and women, many 

of whom are in their early 50s, get divi-
dend income from stocks, mutual funds, 
401(k) plans, pension plans, insurance 
policies or mutual funds. 

Small-business owners, in return, of-
ten invest these dollars right back into 
their businesses, using the funds for 
capital purchases, expansion plans and 
job creation — exactly what elected lead-
ers in both parties say is the right route 
to economic recovery.  

It’s time to stop focusing on piecemeal 
approaches to our fi scal problems. At 
NFIB/Colorado-Wyoming, we are look-
ing for a comprehensive approach to our 
tax challenges that puts Main Street jobs 
fi rst. And that means standing up for the 
backbone of the American economy: 
small business.  

Tony Gagliardi
 State director

NFIB/Colorado-Wyoming 
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Smaller companies ... are deeply 

troubled by the massive menu of 

sharp tax hikes that await us

in January ...

It’s far more important and 

economically prudent to pursue 

tax policies benefi ting the majority 

of small businesses rather than

only a few. 




